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Forward Looking Statements

ÅThispresentationcontainsforward-lookingstatementswithin the meaningof Section27A of the SecuritiesAct of 1933, asamended,andSection
21Eof the SecuritiesExchangeAct of 1934, asamended,includingincludingstatementsrelatingto our: (i) expectationsfor growth in revenueand
operatingmarginsin FY2017; (ii) believeDaaSenablesgreateropportunitiesfor revenueandmarginincreasesandSaaSwill allow us to monetize
data insights; (iv) stereo Bluetooth growth will offset mono Bluetooth declinesby the Decemberquarter; (v) that Soundscapingis a significant
opportunity; (vi) belief in new marketopportunitiesfor DaaS, SaaSandSoundscaping,includingmarginimprovementandprofile, attractivereturns
on investment,andremovalof a keybarrier to savingtensof millionsof dollarsthroughofficedensification; (vii) estimateof revenuegrowth of 6%
- 7% CAGR,includingEnterpriseCAGRof ~5%, ConsumerCAGRof ~9% and FY17 anticipated revenuegrowth in the low to mid-singledigit
percentages; (viii) estimatesof GAAPand non-GAAPfinancialresults for the first quarter of fiscalyear 2017, includingnet revenues,operating
incomeand diluted EPS; (ix) our estimatesof stock-basedcompensationand purchaseaccountingamortizationandrestructuringcosts,aswell as
the impact of thesenon-cashexpenseson Non-GAAPoperatingincomeand diluted EPSfor the first quarter of fiscalyear2017; (x) assumptions
regardingdiluted averageweightedsharesoutstandingandNon-GAAPEPSfor the first quarterof fiscal2017; (xi)expectationsregardinglong-term
operatingmargins,capital expendituresand hedgingprogramsin addition to other matters discussedin this presentationthat are not purely
historical data. Forward-looking statements involve risks and uncertainties that may cause actual results to differ materially from those
contemplatedby suchstatements. We do not assumeany obligation to update or reviseany suchforward-lookingstatements,whether as the
resultof newdevelopmentsor otherwise,exceptasrequiredby applicablelaw.

ÅThe factors that could causeactual results to differ are discussedin our AnnualReport on Form 10-K filed with the Securitiesand Exchange
Commissionόά{9/έύon May15, 2015, in our reportson Form10-QandForm8-Kfiled with the SECaswell asour other publicdisclosures,including
our pressreleases. Pleasealsorefer to the SafeHarborincludedin our pressreleaseregardingour resultsfor the fourth quarterof fiscalyear2016
whichwasfiled with the SecuritiesandExchangeCommissionon a Form8-Kon May 3, 2016. TheSecuritiesandExchangeCommissionfilingsand
our pressreleasescanbe accessedon our websiteat www.plantronics.com/investor.

ÅThis presentationmay also contain non-GAAPfinancial information. Managementusesthis information in its internal analysisof results and
believesthat this information maybe informativeto investorsin gaugingthe quality of our financialperformance,identifyingtrendsin our results
andprovidingmeaningfulperiod-to-periodcomparisons. A reconciliationbetweenGAAPandNon-GAAPmeasuresfor the currentquarterandprior
yearquarterisattachedasanappendixto this document. Otherhistoricalreconciliationsareavailableat www.plantronics.com/investor.
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Use of Non-GAAP Information
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To supplement our condensed consolidated financial statements presented on a GAAP basis, we use non-GAAP measures of operating results, including non-GAAP 

operating income, non-GAAP net income and non-GAAP diluted EPS which exclude certain non-cash expenses and charges that are included in the most directly 

comparable GAAP measure. These non-cash charges and expenses include stock-based compensation related to stock options, restricted stock and employee stock 

purchases made under our employee stock purchase plan, purchase accounting amortization, accelerated depreciation, and early lease termination charges, all net of 

the associated tax impact, tax benefits from the release of tax reserves, transfer pricing, tax deduction and tax credit adjustments, and the impact of tax law 

changes.We exclude these expenses from our non-D!!t ƳŜŀǎǳǊŜǎ ǇǊƛƳŀǊƛƭȅ ōŜŎŀǳǎŜ tƭŀƴǘǊƻƴƛŎǎΩ ƳŀƴŀƎŜƳŜƴǘ ŘƻŜǎ ƴƻǘ ōŜƭƛŜǾŜ ǘƘŜȅ ŀre part of our target 

operating model.We believe that the use of non-GAAP financial measures provides meaningful supplemental information regarding our performance and liquidity 

and helps investors compare actual results with our long-term target operating model goals.We believe that both management andinvestors benefit from referring 

to these non-GAAP financial measures in assessing our performance and when planning, forecasting and analyzing future periods; however, non-GAAP financial 

measures are not meant to be considered in isolation or as a substitute for, or superior to, gross margin, operating income, operating margin, net income or EPS 

prepared in accordance with GAAP.

As a company with significant global operations and sales, fluctuations in foreign currency exchange rates may have a material effect on our reported results.  

/ƻƴǎŜǉǳŜƴǘƭȅΣ ǿŜ ŀƭǎƻ ǇǊŜǎŜƴǘ ǎǳǇǇƭŜƳŜƴǘŀƭ ƳŜǘǊƛŎǎ ŀǎ ƛŘŜƴǘƛŦƛŜŘ ƛƴ ǘƘŜ ǊŜŎƻƴŎƛƭƛŀǘƛƻƴ ǿƛǘƘƛƴ ǘƘƛǎ ǊŜƭŜŀǎŜ άƻƴ ŀ Ŏƻƴǎǘŀƴǘ ŎǳǊrenŎȅ ōŀǎƛǎέ ǿƘƛŎƘ ŜȄŎƭǳŘŜǎ ǘƘŜ ƛƳǇŀŎǘ ƻŦ 

currency exchange rate fluctuations.  The constant currency presentation, which is a non-GAAP measure, is intended to supplementour reported operating results 

and, when considered in conjunction with the corresponding GAAP measures, facilitate a better understanding of changes in themetrics from period to period and 

the core operations of the Company.  We calculate constant currency percentages by removing any hedge gains or losses from the particular metric in the current 

period and then converting our current period local currency financial results using the foreign currency exchange rates in effect during the prior year period and 

comparing these adjusted amounts to the corresponding current period metric.



Q4 FY16 Results & Financial Overview
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Q4 FY16 Financial Highlights (Non-GAAP)

Comparisons are to Prior Year Quarter

ÅRevenue: $209.8M vs. $200.8M, 5% increase (14 week quarter)

Å$7.2 million of negative FX impact

ÅCurrency rates reduced revenue by $3.9 million 

ÅAdditionally, $3.3 million less hedge gain vs. prior year

ÅGross margin: 51.3% vs. 54.7% 

ÅOperating margin: 16.4% vs. 20.1% 

ÅOperating income: $34.4M vs. $40.4M

ÅDiluted earnings per share: $0.64 vs. $0.72

Å$540.9M in cash, cash equivalents and short & long term investments

Å$42.8M in cash flow from operations generated during the quarter

Å404K shares repurchased during the quarter for $14.6M
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Key Points for Q4 FY16 (Non-GAAP) 

ÅRevenue met high-end and EPS exceeded guidance

ÅEnterprise revenues grew by 5%

ÅCore Enterprise business remains healthy

ÅUnified Communications grew by 25%

ÅConsumer revenues grew by 3%

ÅMid-single digit percentage annual revenue growth expected on average over the next 3 years
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Revenue by Product Group
Quarterly Revenue by Product Group ($MM)
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$149 $152 $160 $158 $156

$52 54
$55 $68

$54

Q4 FY15 Q1 FY16 Q2 FY16 Q3 FY16 Q4 FY16

Enterprise Consumer

$201
$206

$215
$226

$210



Q4 FY16 Revenue Breakdown and YoYGrowth

Revenue by Product Group

3%
Increase

5%
Increase

Revenue by Geography

13%
Increase

9%
Increase

2%
Increase

United States
$119.2 MM

Europe 
& Africa

$53.5 MM

Asia Pacific
$23.5 MM

Americas
$13.6 MM

7% Decline

$209.8 Million Total Revenue

Enterprise
$156.2 MM

Consumer
$53.6 MM
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Revenue by Product Group
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$491 $532 $549 $588 $619 $627

$193
$181

$213
$231

$246 $230

FY2011 FY2012 FY2013 FY2014 FY2015 FY2016

Enterprise Consumer

$684
$713

$762

$865 $857

CAGR: 6.1%

$819



FY2016 Revenue Breakdown and YTD/YTD Growth

Revenue by Product Group

6%
Decrease

1%
Increase

Revenue by Geography

1%
Increase

2%
Increase

1%
Decline

United States
$482.6 MM

Europe 
& Africa

$217.6 MM

Asia Pacific
$105.7 MM

Americas
$51.0 MM

13% Decline

$856.9 Million Total Revenue

Enterprise
$626.7 MM

Consumer
$230.2 MM
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Summary

Å Core business is solid, Unified Communications is key driver of growth

Å Expect modest growth in FY 2017

Å Anticipate operating margin growth in FY 2017

Å Innovation Waves strategy is working

- Moving toward hybrid/blended business model: hardware, software, services
- In Enterprise, new opportunities to drive growth:
ÅDaaS(Device as a Service) increases revenue and margin opportunity
ÅSaaS(Software as a Service) enables us to monetize data insights to help customers 
ÅSoundscaping leverages investment in software and dynamic sound algorithms

Å In Consumer, mono Bluetooth market share increased (U.S.) and Stereo growth expected to 
offset mono declines by December quarter



The big opportunities
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ÅExcellent market position
ÅRepresents our largest revenue & growth opportunity
ÅUC growth solid but slower than initially thought

Unified 
Communications  

DaaS
ÅAttractive business model
ÅCompatible with cloud PBX offerings

Soundscaping
ÅSignificant opportunity
ÅLeverages our excellence in active & passive sound 

reduction

SaaS
ÅOpportunity to leverage data to provide insights
ÅSimplify and increase management capabilities 



New market opportunities
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ÅHeadsets as a service 

ÅMatch customer and emerging channel 

requirements

ÅFit born in the cloud PBX offerings

ÅAttractive recurring business model

ÅImproves margins

DaaS



New market opportunities
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ÅPlantronics Manager Pro & Data insight modules 

ÅIntegrate into partner platforms and management 

processes

ÅAttractive ROI with excellent margin profile

SaaS



New market opportunities
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ÅIntelligent adaptability for open offices

ÅSolve a huge emerging productivity 

issue in the office

ÅRemove key barrier for companies to 

save tens of millions of dollars through 

office densification 

ÅAttactivemargin model

Soundscaping



Current Revenue Growth Outlook: 6% - 7% CAGR 

$627
$730

$230

$300

FY16 FY19E

Enterprise Consumer
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$857

$1,030
Millions

Å EnterpriseCAGR of ~5%

Å ConsumerCAGR of ~9%

Å FY 17 Growth of low to mid-single digits 

anticipated



Target Model* Q4 FY16**

Gross Margin 50 ς52% 51.3%

R & D 8 ς10% 10.1%

S, G & A 21 ς23% 25.0%

Operating Margin 20 ς23% 16.4%

Leverage in Our Long-Term Target Operating Model

*  This target model is not a projection for FY16 or any other particular quarter or fiscal period.

**Non-GAAP does not include stock-based compensation, restructuring, and purchase accounting amortization

Non-GAAP
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Q1 FY17 Guidance as of May 3, 2016 

ÅNet revenues of $207 million to $217 million;  

ÅGAAP operating income of $27 million to $32 million;

ÅNon-GAAP operating income of $35 million to $40 million, excluding the impact of $8 million from stock-
based compensation and purchase accounting amortization and $6 million in restructuring costs from GAAP 
operating income;

ÅAssuming approximately 33 million diluted average weighted shares outstanding:

ÅGAAP diluted EPS of $0.45 to $0.55;   

ÅNon-GAAP diluted EPS of $0.63 to $0.73; and

ÅCost of stock-based compensation and purchase accounting amortization to be approximately $0.18 per 
diluted share

Plantronics does not intend to update these targets during the quarter or to report on its progress toward these targets.  Plantronics will not comment on these targets to analysts or investors except by its 
press release announcing its first quarter fiscal year 2017 results or by other public disclosure.  Any statements by personsoutside Plantronics speculating on the progress of the first quarter fiscal year 2017 
will not be based on internal company information and should be assessed accordingly by investors. 
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New Consumer Offerings
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Now anywhere is a great place to talk. 

From windy streets to busy cafes, the Voyager 5200 lets 
you connect in more places with our most powerful wind 
and noise reduction ever. 

Introducing Voyager 5200 and charge case.

Voyager 5200 headset MSRP $119.99
Voyager 5200 charge case MSRP $39.99



Best in Class Wind Noise Reduction

From windy streets to busy cafés Voyager 
5200 lets you converse clearly in more 
places with industry leading wind and 
noise reduction technology. 

Optimized to combat the whole noise 

ecosystem, Voyager 5200 makes anywhere 

a great place to talk.



1. Idle Mode: Smartphone voice engine
2. Call Mode: Mute

Easy-access, multi-function button

Beta test responses on multi-function button:

άΧȅƻǳ can press and hold the mute 
button to initiate Siri. Nice feature to have 

directly on the headsetΗέ

άL like thefact that the mute button on the 
boom is easily ǊŜŀŎƘŀōƭŜΦέ



Love the sound. Lose the wires.  

BackBeat GO 3 Bluetooth® earbuds offer 
high-resolution sound so you can make 
the switch from wired buds to the 
freedom of Bluetooth® ςwithout any 
compromise in your sound experience. 

Introducing BackBeat GO 3.

BackBeat GO 3 with charge case MSRP $129.99
BackBeat GO 3 MSRP $99.99



In-case chargingoption

Touch screen LED 

battery indicators

Up to 13 hours of 

added listening time

Up to 13 hours of 

added listening time

Easy open pouch for 

quick stowing
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REMOVABLE MIC BOOM

Microphone can be removed 
for use with HMD or attached 

when used with console controllers   

INTERCHANGEABLE CABLES

Stereo cable for HMD and 3.5mm 4-pole 
for console controllers

VENTED EARCUPS

Vents in earcupallow airflow, reducing heat 
build-up during long matches

Ambient sound can enter ear to improve natural 
balance and comfort during VR sessions

Open acoustics with frequency response 
optimized for positional audio

PLANTRONICS RIG 4VR

SPECIFICATIONS

Å40mm high-sensitivity drivers designed 
for wireless game controllers
ÅLow frequency resonators enhance bass 

while maintaining accuracy of sound
ÅNoise-cancelling microphone flips up to mute
ÅUltra-light headband frame connects 

to compatible accessories

25



Introduction to 
Plantronics
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From Mission-/ǊƛǘƛŎŀƭΧ

Plantronics headsets never failed, either in space or on 
the ground. Which was why Plantronics was the only supplier 
NASA specified by name.                                          ςGene Krantz(1)

(1) NASA Flight Director during the Gemini and Apollo programs

ά¢ƘŀǘΩǎ one small step 
for man, one giant leap for 
mankindΦέ      ςNeil Armstrong
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Χǘƻ .ǳǎƛƴŜǎǎ-Critical

Plantronics has been a proven 
technology in our environment. 
They are consistent, innovative, 
and allow our employees to be 
productive away from their office.

- IT Systems Administrator, Regis University

ñ
It is imperative that our remote workers have equipment that allows them to be productive. They 
rely heavily on their headsets and if the sound quality is bad, it is a poor reflection on our company. 
No one wants to call a Fortune 100 Company like ours and have difficulty hearing the rep.        

- IT Professional, Fortune 500 Insurance Company
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Premier

AcousticTechnology

Intuitive 

Design

Intelligence 

Built In
ÅPioneer in digital signal 

processing

ÅOver 400 engineers

ÅOver 700 patents

ÅAward-winning design team

ÅPioneer in materials, fit 
and comfort

ÅExperts in human behavior, 
anatomy, ergonomics

ÅSmart sensor technology 
automatically directs audio to 
and from mobile phones and 
other communications devices  
(e.g. tablets and computers)

ÅVoice commands & 
audible alerts



Our Headsets are Significantly Differentiated
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UC:
SaviFamily

Enterprise:
BlackwireFamily

Contact Center:
EncoreProFamily

Å Active noise cancelling

Å Smart Presence and support for 
virtually all UC platforms

Å Smart sensors: answer calls simply by 
putting on the headset

Å Dynamic Equalizer and Digital Signal 
Processing for natural sound

Å Advanced soft ear cushions for all 
day comfort

Å Enhanced noise-canceling and 
wideband audio for clearer 
conversations

Å Ultra-lightweight design

Å SoundGuardcontrols noise 
level exposure 

Å Smart Presence across
multiple devices

Å Multiple wearing styles

Å Most secure Digital Enhanced Cordless 
Telecommunications device on
the market

Å Connectivity to PC, tablet, smartphone 
and deskphone



Plantronics Product Group Overview

Core Enterprise Unified Communications Consumer
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Office  Worker

Mobile Worker

Virtual Worker

Contact Center Worker

Voyager Legend UC

Calisto Family

BlackwireFamily

SaviFamily

Gaming

Mobile Communications

Internet Calls & VoIP

Music & Entertainment



Software is a Key Differentiator

Text here

MAKES LIFE BETTER FOR IT MANAGERS

ÅSchedule and deploy configuration and firmware updates 

ςAllows IT to remotely manage headsets; test newly 
released features, update devices (IT controls all updates)

ÅAsset/Inventory management

ςAllows visibility into total array of deployed headsets 
and headset environment; issues can be identified and 
resolved quickly

ÅReporting

ςStandard reports to allow IT professionals to better 
manage their deployments (e.g., usage reports can help 
identify users who might need assistance)

ÅAPIs for developers to add value

ςCustomize reports to meet specific business needs

Text here

INCREASES VALUE TO END USERS

Åά{ƳŀǊǘ tǊŜǎŜƴŎŜέ
ς¦ǇŘŀǘŜǎ ǳǎŜǊǎΩ ¦/ ŎƭƛŜƴǘ ǎǘŀǘǳǎ 

message while in a mobile phone call

Åά{ƳŀǊǘ [ƻŎƪέ
ςHeadset detects when users leaves 

proximity of computer and 
automatically locks the screen to 
preserve privacy of sensitive data

ÅSettings management
ςAllows users to easily customize their 

headset for personal preferences

ÅNotifications
ςProvides information about mute 

status and battery meter on both a 
PC and a mobile phone
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Technology Leader
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ÅOver 400 engineers

ï JaapHaarsten: Inventor of Bluetooth and inductee 
to the National Inventors Hall of Fame

Å Investment in analytical and psycho-acoustics

ÅAdvanced acoustics labs

ÅPioneers in digital signal processing

ÅFocus on products incorporating 
transformational technologies

ÅFY2016 R&D investment of $80MM, or 9% of revenue (1)

KEY PATENTS

ÅSafety: protect wearers from noise spikes and improving sounds in noisy 
environments

ï Acoustic Signal Level Limiter

ï Headset Noise Exposure Dosimeter

ÅSimplicity: control calls across devices

ï Call Control Across Multiple Interfaces

ï Automatic Headset Hookswitch

ÅComfort: conform ear tips to wearers

ï Conformable Ear Tip with Spout

ÅUtility: control devices based on proximity and usage

ï Automatic Device Use Detection

ï Automatic Proximity Detection

210 Utility 564 Design

774 Granted Patents 132 Pending Patents

INTELLECTUAL PROPERTYTECHNOLOGY

(1) Reconciliation of non-GAAP measures is contained in Appendix



Broad Product Compatibility
Seamless and Streamlined Integration of Hardware and Software
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Manufacturing Excellence
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National 
Quality Award

National Export 
Award

National 
Technology Award

National Logistics Award National Labor Award

Number of
Distributors/

Direct Customers

500

Countries 
Shipped to

80

On-time
Shipments

94%

Distribution
Centers

7

Manufacturing

Execution 

Systems

Comprehensive 

Platforming
Serialization

STRATEGIC INVESTMENTS IN MANUFACTURING

ÅPlamexfacilities (Tijuana, Mexico)

ÅCapex investment: $33MM

ÅFacilities: 795,409 square ft.

ÅAssociates: approximately 2,300 

ÅProducts: More than 16,000 

ÅImport/export transactions: >5,000 per year 

ÅCompetitive advantage as a result of lower labor costs

ÅImproved time-to-market

GLOBALLY RECOGNIZED MANUFACTURER



Robust Go-to-Market Strategy
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Unified Communications & 
Core Enterprise

Consumer

Resellers Distributors / 
Mobile Distributors

Retailers

15,750 Global Partners

http://tapetel.holding.rebelreach.com/index.cfm
http://tapetel.holding.rebelreach.com/index.cfm
http://www.pcm.com/
http://www.pcm.com/
http://tapetel.holding.rebelreach.com/index.cfm
http://tapetel.holding.rebelreach.com/index.cfm
http://www.zones.com/site/home/index.html?zone=business
http://www.zones.com/site/home/index.html?zone=business


Unified Communications (UC) is a Desktop, Tablet
& Smartphone Software Portal which Integrates Voice, 
Data, Video with Presence Information
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Å Uses software to unify the ways people 
communicate and makes those communications 
easily accessible from everyday apps

Å Enables intelligence workers to interact and 
collaborate easily from the device and location of 
their choice

Å Simplifies communications in business settings and 
improves efficiency

IP Telephony

Collaboration
(App & Document Sharing)

Contact
Center

Instant 
Messaging 
& Presence

Mobility

Conferencing 
(Web, Voice, Audio)

Unified Messaging 
(Email and Voice)

Unified Communications



The Benefits of Unified Communications

ÅSimplicity

ÅOne headset for:

ïMultiple devices

ïMultiple apps

ïVirtually all UC software

FOR USERS

ÅHigher Enterprise revenue 
growth

ïAttach rate growth from 6% 
to 60%

ïHigher recurring revenue via 
replacement sales

ÅAbility to provide intelligence 
for higher value add

FOR PLANTRONICS

ÅLower management costs

ÅHeadset diagnosis with 
central software

FOR IT

ÅFaster cycle time

ÅLower telecom expense

ÅLower real estate costs

ÅSmarter meetings

FOR ENTERPRISE
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The Voyager Focus UC Combines Active Noise Cancellation, 
Dynamic Hi-FIStereo and Long-Range Bluetooth
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ÅWorks seamlessly across laptops, Bluetooth-
enabled mobile phones/tablets and desk phones

ÅUp to 150 feet of wireless range from PC while 
preserving battery life

ÅPrecision tuned triple-mics with enhanced DSP for 
superior background noise canceling on calls

ÅSmart sensors answer calls by simply putting on 
the headset, mute by taking the headset off or 
pause/resume music

ÅEnhanced voice alerts announce caller ID, mute 
and connection status, talk time level

ÅOpenMicbutton allows you to hear your 
surroundings when you need to

ÅUp to 12 hour talk time, 15 Hours of 
music streaming



Worry-free mute assurance
Focus stays on you ςnot the noise around you
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Å Dedicated mute button for quick mute access 

Å Voice alert announces mute on/off status; mute 

status also displays red on USB adapter & PC 

Å First to market Dynamic Mute Alert feature senses 

and alerts you when you try to talk when muted

Å Headset automatically goes on mute when 

headset is taken off; unmutes when put back on

Dynamic Mute Alert




