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Forward Looking Statements

Å Thispresentationcontainsforward-lookingstatementswithin the meaningof Section27A of the SecuritiesAct of 1933, asamended,and
Section21Eof the SecuritiesExchangeActof 1934, asamended,includingstatementsrelatingto our: (i) estimatesof GAAPandnon-GAAP
financialresultsfor the third quarter of fiscalyear 2016, includingnet revenues,operatingincomeand diluted EPS; (ii) our estimatesof
stock-basedcompensationand purchaseaccountingamortization and other related charges,as well as the impact of these non-cash
expenseson Non-GAAPoperating incomeand diluted EPSfor the third quarter of fiscal year 2016; (iii) long-term businessmodel and
financialmodel assumptions; (iv) estimatesfor Consumer,Enterpriseand overallCAGRsthrough 2019; (v) expectationsfor our markets
andproductgroups,suchasUnifiedCommunicationsόά¦/έύandconsumerandenterprise,and the businessissuescreatingopportunities
in thosemarkets; (vi) estimatesof opportunities in the UCcategory,the percentagesof workersmovingto UC,efficiencyand return on
investmentfor UC,andheadsetattach ratesand replacementsales; (vii) expectationsfor the return of cashto stockholdersincludingthe
percentageof total free cashflow andallocationof distributions,corporatedebt ratingsandthe typesof debt potentiallyundertakenand
expectationsregardingthe reevaluationof our CapitalAllocationPolicy; and (viii) expectationsregardinglong-term operating margins,
capitalexpendituresand hedgingprogramsin addition to other matters discussedin this presentationthat are not purely historicaldata.
Forward-lookingstatementsinvolverisksanduncertaintiesthat maycauseactualresultsto differ materiallyfrom thosecontemplatedby
suchstatements. Wedo not assumeanyobligationto updateor reviseanysuchforward-lookingstatements,whether asthe resultof new
developmentsor otherwise,exceptasrequiredby applicablelaw.

Å Thefactorsthat couldcauseactualresultsto differ arediscussedin our AnnualReporton Form10-Kfiled with the SecuritiesandExchange
Commissionόά{9/έύon May 15, 2015, in our reportson Form10-Q andForm8-Kfiled with the SECaswell asour other publicdisclosures,
includingour pressreleases. Pleasealsorefer to the SafeHarborincludedin our pressreleaseregardingour resultsfor the secondquarter
of fiscalyear2016whichwasfiled with the SecuritiesandExchangeCommissionon a Form8-Kon November5, 2015. TheSecuritiesand
ExchangeCommissionfilingsandour pressreleasescanbe accessedon our websiteat www.plantronics.com/investor.

Å Thispresentationmay alsocontainnon-GAAPfinancialinformation. Managementusesthis information in its internal analysisof results
andbelievesthat this informationmaybe informativeto investorsin gaugingthe qualityof our financialperformance,identifyingtrendsin
our results and providing meaningfulperiod-to-period comparisons. A reconciliationbetween GAAPand Non-GAAPmeasuresfor the
current quarter and prior year quarter is attached as an appendixto this document. Other historical reconciliationsare availableat
www.plantronics.com/investor.

http://www.plantronics.com/investor


Comparisons are to Prior Year Quarter

Å Revenue: $215.0M vs. $215.8M, 0.4% decline
Å Q2 Constant Currency revenues were $223.3 million

Å Net revenue impact of $8.3M: FX movements decreased revenue by $10.5M

Å Hedging gain offset was $2.2M

Å Gross margin: 52.0% vs. 54.9% 

Å Operating margin: 20.0% vs. 21.0% 

Å Operating income: $43.0M vs. $45.3M, 5% decline

Å Diluted earnings per share: $0.70 vs. $0.77, 9% decline

Å $505.6M in cash, cash equivalents and short & long term investments
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Q2 FY16 Financial Highlights (Non-GAAP)

Use of Non-GAAP Financial Information

To supplement our condensed consolidated financial statements presented on a GAAP basis, we use non-GAAP measures of operating results, which are adjusted to exclude certain non-cash expenses and charges from non-GAAP operating income, non-GAAP operating margin and non-GAAP diluted EPS, including stock-based compensation related to 
stock options, restricted stock and employee stock purchases made under our employee stock purchase plan, purchase accountingamortization, accelerated depreciation, and early lease termination charges, all net of the associated tax impact, tax benefitsfrom the release of tax reserves, transfer pricing, tax deduction and tax credit adjustments, 
and the impact of tax law changes.  We exclude these expenses from our non-D!!t ƳŜŀǎǳǊŜǎ ǇǊƛƳŀǊƛƭȅ ōŜŎŀǳǎŜ tƭŀƴǘǊƻƴƛŎǎΩ ƳŀƴŀƎŜƳŜnt does not believe they are part of our target operating model. We believe that the use of non-GAAP financial measures providesmeaningful supplemental information regarding our performance and liquidity and 
helps investors compare actual results with our long-term target operating model goals.  We believe that both management and investors benefit from referring to these non-GAAP financial measures in assessing our performance and when planning, forecasting and analyzing future periods; however, non-GAAP financial measures are not meant to 
be considered in isolation or as a substitute for, or superior to, gross margin, operating income, operating margin, net income or EPS prepared in accordance with GAAP.

As a company with significant global operations and sales, fluctuations in foreign currency exchange rates may have a material effect on our reported results.  Consequently, we also present supplemental metrics as identified in the reconciliation withinthƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ άƻƴ ŀ Ŏƻƴǎǘŀƴǘ ŎǳǊǊŜƴŎȅ ōŀǎƛǎέ ǿƘƛŎƘ ŜȄŎƭǳŘŜǎ ǘƘŜ ƛƳǇŀŎǘ ƻŦ ŎǳǊǊŜƴŎȅ ŜȄŎƘŀƴƎŜ 
rate fluctuations.  The constant currency presentation, which is a non-GAAP measure, is intended to supplement our reported operating results and, when considered in conjunction with the corresponding GAAP measures, facilitate a better understanding of changes in the metrics from period to period and the core operations of the Company.  We 
calculate constant currency percentages by removing any hedge gains or losses from the particular metric in the current period and then converting our current period local currency financial results using the foreign currency exchange rates in effect during the prior year period and comparing these adjusted amounts to the corresponding current 
period metric.

²Ŝ ŀǊŜ ŀƭǎƻ ǇǊŜǎŜƴǘƛƴƎ ŀŘŘƛǘƛƻƴŀƭ ά!ŘƧǳǎǘŜŘ bƻƴ-D!!tέ ƳŜǘǊƛŎǎΦ  ¢ƘŜǎŜ ƳŜǘǊƛŎǎ ŀǊŜ ŎŀƭŎǳƭŀǘŜŘ ƻƴ ŀ Ŏƻƴǎǘŀƴǘ ŎǳǊǊŜƴŎȅ ōŀǎƛǎ ŀƴŘ ŜȄclude the impact of our Q2 FY16 customer discount reserve adjustment.  We have reconciled these Adjusted Non-GAAP metrics withinthe tables at the end of this press release.



Key Points for Q2 FY16 (Non-GAAP) 

ÅRevenue & EPS exceeded guidance

Å On a constant currency basis and excluding reserve charge (Non-GAAP, comparison to 

prior year):

Å Revenues grew by 5% to $226.9 million
Å Operating income grew by 10% to $50 million
Å EPS grew by 16% to $0.89

ÅSignificant recent new products began shipping: Unified Communications, Stereo 
Bluetoothand Gaming 

ÅCurrency headwind, reserve charge and weakness in the Mono Bluetoothheadset 
category materially impacted results

Å $23.0M in cash flow from operations generated during the quarter

Å 3.4M shares repurchased during the quarter for $188.8M
Use of Non-GAAP Financial Information

To supplement our condensed consolidated financial statements presented on a GAAP basis, we use non-GAAP measures of operating results, which are adjusted to exclude certain non-cash expenses and charges from non-GAAP operating income, non-GAAP operating margin and non-GAAP diluted EPS, including stock-based compensation related to 
stock options, restricted stock and employee stock purchases made under our employee stock purchase plan, purchase accountingamortization, accelerated depreciation, and early lease termination charges, all net of the associated tax impact, tax benefitsfrom the release of tax reserves, transfer pricing, tax deduction and tax credit adjustments, 
and the impact of tax law changes.  We exclude these expenses from our non-D!!t ƳŜŀǎǳǊŜǎ ǇǊƛƳŀǊƛƭȅ ōŜŎŀǳǎŜ tƭŀƴǘǊƻƴƛŎǎΩ ƳŀƴŀƎŜƳŜnt does not believe they are part of our target operating model. We believe that the use of non-GAAP financial measures providesmeaningful supplemental information regarding our performance and liquidity and 
helps investors compare actual results with our long-term target operating model goals.  We believe that both management and investors benefit from referring to these non-GAAP financial measures in assessing our performance and when planning, forecasting and analyzing future periods; however, non-GAAP financial measures are not meant to 
be considered in isolation or as a substitute for, or superior to, gross margin, operating income, operating margin, net income or EPS prepared in accordance with GAAP.

As a company with significant global operations and sales, fluctuations in foreign currency exchange rates may have a material effect on our reported results.  Consequently, we also present supplemental metrics as identified in the reconciliation withinthƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ άƻƴ ŀ Ŏƻƴǎǘŀƴǘ ŎǳǊǊŜƴŎȅ ōŀǎƛǎέ ǿƘƛŎƘ ŜȄŎƭǳŘŜǎ ǘƘŜ ƛƳǇŀŎǘ ƻŦ ŎǳǊǊŜƴŎȅ ŜȄŎƘŀƴƎŜ 
rate fluctuations.  The constant currency presentation, which is a non-GAAP measure, is intended to supplement our reported operating results and, when considered in conjunction with the corresponding GAAP measures, facilitate a better understanding of changes in the metrics from period to period and the core operations of the Company.  We 
calculate constant currency percentages by removing any hedge gains or losses from the particular metric in the current period and then converting our current period local currency financial results using the foreign currency exchange rates in effect during the prior year period and comparing these adjusted amounts to the corresponding current 
period metric.

²Ŝ ŀǊŜ ŀƭǎƻ ǇǊŜǎŜƴǘƛƴƎ ŀŘŘƛǘƛƻƴŀƭ ά!ŘƧǳǎǘŜŘ bƻƴ-D!!tέ ƳŜǘǊƛŎǎΦ  ¢ƘŜǎŜ ƳŜǘǊƛŎǎ ŀǊŜ ŎŀƭŎǳƭŀǘŜŘ ƻƴ ŀ Ŏƻƴǎǘŀƴǘ ŎǳǊǊŜƴŎȅ ōŀǎƛǎ ŀƴŘ ŜȄclude the impact of our Q2 FY16 customer discount reserve adjustment.  We have reconciled these Adjusted Non-GAAP metrics withinthe tables at the end of this press release.
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Constant Currency Reconciliation (Q2 FY16)

Net Revenues (in millions) by Region by Product Category

Consolidated Americas E&A APAC Enterprise Consumer

Net Revenues as reported (GAAP) $215.0 $135.1 $51.7 $28.2 $160.5 $54.5 

Excluding Hedge Gains (2.2) - (2.2) - (1.5) (0.7)  

Impact of YoY Fx Movements 10.5 0.6 6.9 3.0 7.3 3.2 

Constant Currency Revenues (Non-GAAP) 223.3 135.7 56.4 31.2 166.3 57.0 

Impact of Customer Reserve Adjustment 3.6 1.6 1.7 0.3 3.3 0.3 

Adjusted Revenues (Non-GAAP) $226.9 $137.3 $58.1 $31.5 $169.6 $57.3 

Gross Profit (in millions) ($) (%)
Gross Profit as reported (GAAP) $111.0 51.6%

Stock-based compensation 0.9 

Non-GAAP Gross Profit 111.9 52.0%

Excluding Hedge Gains, net (1.0)

Impact of YoY Fx Movements 8.4 

Constant Currency Gross Profit (Non-GAAP) 119.3 53.4%

Impact of Customer Reserve Adjustment 3.6 

Adjusted Operating Income (Non-GAAP) $122.9 54.2%

Operating Expenses (in millions)

Operating Expenses as reported (GAAP) $76.9 

Stock-based compensation & Purchase 
accounting amortization

(8.0)

Non-GAAP Operating Expenses 68.9 

Excluding Hedge Gains, net 1.0 

Impact of YoY Fx Movements 3.0 

Constant Currency Operating Expenses (Non-
GAAP)

$72.9 

Operating Income (in millions) ($) (%)
Operating Income as reported (GAAP) $34.1 15.9%

Stock-based compensation & Purchase 
accounting amortization

8.9

Non-GAAP Operating Income 43.0 20.0%

Excluding Hedge Gains, net (1.0)

Impact of YoY Fx Movements 4.3

Constant Currency Operating Income (Non-
GAAP)

46.3 20.7%

Impact of Customer Reserve Adjustment 3.6

Adjusted Operating Income (Non-GAAP) $49.9 22.0%

Diluted Earnings per Common Share ("EPS")

Diluted EPS (GAAP) $0.52 

Stock-based compensation 0.26 

Income Tax Effect (0.08)

Non-GAAP Diluted EPS 0.70 

Excluding Hedge Gains, net of tax (0.05)

Impact of Fx Movements 0.16 

Constant Currency Diluted EPS (Non-GAAP) 0.81 

Impact of Customer Reserve Adjustment 0.08 

Adjusted Diluted EPS (Non-GAAP) $0.89
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Q3 FY16 Guidance as of November 5, 2015 

ÅNet revenues of $225 million to $235 million;  

ÅGAAP operating income of $31 million to $36 million;

ÅNon-GAAP operating income of $40 million to $45 million, excluding the 

impact of $9 million from stock-based compensation and purchase accounting 

amortization from GAAP operating income;

ÅAssuming approximately 34 million diluted average weighted shares 

outstanding:

ÅGAAP diluted EPS of $0.52 to $0.62; 

ÅNon-GAAP diluted EPS of $0.71 to $0.81; and

ÅCost of stock-based compensation and purchase accounting amortization to 

be approximately $0.19 per diluted share

Plantronics does not intend to update these targets during the quarter or to report on its progress toward these targets.  Plantronics will not comment on these targets to analysts or investors 
except by its press release announcing its third quarter fiscal year 2016 results or by other public disclosure.  Any statements by persons outside Plantronics speculating on the progress of the third 
quarter fiscal year 2016 will not be based on internal company information and should be assessed accordingly by investors.  
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Financial Overview
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Revenue by Product Group
Quarterly Revenue by Product Group ($MM)

$157 $162
$149 $151 $160

$59

$70

$52
$55

$55

$216

$232

$201
$206

$215

Q2 FY15 Q3 FY15 Q4 FY15 Q1 FY16 Q2 FY16

Enterprise Consumer
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Q2 FY16 Revenue Breakdown and YoY Growth

Revenue by Product Group

8%

Decline

2%

Growth

Revenue by Geography

0%

Growth

4%

Growth

0%

Growth

United States

$123.8 MM

Europe & Africa

$51.7 MM

Asia Pacific

$28.2 MM

Americas

$11.3 MM

21%

Decline

$215.0 Million Total Revenue

Enterprise

$160.5 MM

Consumer

$54.5 MM
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Strong and Consistent Operating Profitability

(1) Reconciliation of non-GAAP measures is contained in Appendix

Non-GAAP Operating Margins (%) (1)



Stable Cash Flow Generation
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(1) Includes manufacturing facility investment in Tijuana (~$33MM) and Oracle license investment for operational scalability (~$15MM)

(2) Excludes $2.1MM in capital expenditures for which cash payment has not yet been remitted (reflected in Accounts Payable balance)

(3) Reconciliation of non-GAAP measures is contained in Appendix

Cash Flow Metrics ($MM)

(2)

(1) (1)

© Plantronics 2015. All Rights Reserved.



Historical Financials (1)
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Revenue ($MM) EBITDA ($MM) and Margin (%)(2)

Capex ($MM) Free Cash Flow ($MM) (2)

(1) Fiscal Year Ends March 31st

(2) Reconciliation of non-GAAP measures is contained in Appendix

(3) Excludes $2.1MM in capital expenditures for which cash payment has not yet been remitted (reflected in Accounts Payable balance)

(3)
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Returning Value to Shareholders

($ Millions)
Last 10+ Years

(FY2006- Q2 FY16) (1)

Share Repurchases $1,218.5

Dividends $138.2

Total Value Returned to Shareholders $1,356.7

Total Return of Capital to Shareholders
(% of Free Cash Flow)

135.5%

60% Free Cash Flow return of capital target well within historical levels

(1) Fiscal year ends March 31st
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Stable Working Capital Requirements

($ Millions) FY2012 FY2013 FY2014 FY2015 Q2 FY16

Cash and Cash Equivalents $209.3 $228.8 $232.7 $276.9 $304.8

Accounts Receivable $111.8 $128.2 $138.3 $136.6 $139.9

Inventory $53.7 $67.4 $57.1 $56.7 $57.8

Accounts Payable $34.1 $37.1 $30.8 $32.8 $43.2

Working Capital $438.0 $463.0 $458.7 $507.8 $555.2

Working Capital as a % of 
Sales (1) 67.4% 59.1% 56.3% 55.9% 62.2% (2)

(1) Working Capital as a % of Sales is defined as the average working capital balances (current assets less current liabilities) over the previous year divided by annual sales.
(2) Q2 FY16 Working Capital as a % of Sales uses trailing twelve month revenues in place of annual sales.



Strong & Stable 
Business

Continuous Return of 
Capital

Leverage in Long-Term
Business Model

15© Plantronics 2015. All Rights Reserved.

Driving Value Creation



ñFrom Mission-/ǊƛǘƛŎŀƭΧ
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¢ƘŀǘΩǎ ƻƴŜ ǎƳŀƭƭ ǎǘŜǇ 
for man, one giant leap for 
mankind.

ςNeil Armstrong

Plantronics headsets never failed, either in space or on the ground. 
Which was why Plantronics was the only supplier NASA specified by 
name.

ςGene Krantz (1)

(1) NASA Flight Director during the Gemini and Apollo programs



Χǘƻ .ǳǎƛƴŜǎǎ-Critical 
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ñ

Plantronics has been a proven 
technology in our environment. 
They are consistent, innovative, and 
allow our employees to be 
productive away from their office.

- IT Systems Administrator, Regis University

ñ
It is imperative that our remote workers have equipment that allows them to be 
productive. They rely heavily on their headsets and if the sound quality is bad, it is 
a poor reflection on our company. No one wants to call a Fortune 100 Company 
like ours and have difficulty hearing the rep.

- IT Professional, Fortune 500 Insurance Company



18© Plantronics 2015. All Rights Reserved.

Introduction to 
Plantronics



Over 50 Years of Successful R&D
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FY2015

Aviation & Telco Contact Centre Office Corded Wireless UC

FY1964 FY1992 FY2010

$50MM

Revenue

$96MM

Revenue

$630MM

Revenue

$865MM

Revenue

FY1983 FY2006

$614MM

Revenueof yearly revenue
Invested as R&D8-10%

Plantronics R&D Focus

(1) Fiscal year ended March 28, 2015



Premier 
Acoustic Technology

ÅPioneer in digital signal 
processing

ÅOver 400 engineers

ÅOver 700 patents

Intelligence 
Built In

ÅSmart sensor technology 
automatically directs audio to 
and from mobile phones and 
other communications devices  
(e.g. tablets and computers)

ÅVoice commands & audible 
alerts

Our Foundations of Excellence

Intuitive 
Design

ÅAward-winning design team
ÅPioneer in materials, fit and 

comfort
ÅExperts in human behavior, 

anatomy, ergonomics
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ÅCore enterprise products include 

corded and cordless headsets used 

in conjunction with enterprise 

endpoints (such as desktop phones, 

desktop clients, and mobile phones), 

audio processors, and telephone 

systems

ÅEstablished market that will 

experience stable and predictable 

growth in the medium to long-term

ÅPortfolio of Unified Communications 

(UC) products includes corded and 

cordless headsets that combine 

hardware and software with advanced 

sensor technology

ÅUC products capitalize on contextual 

intelligence, addressing the needs of 

constantly changing business 

environments and evolving work styles 

to make connecting easier and by 

sharing presence information to convey 

user availability and other contextual 

information

ÅGrowth of UC will increase overall 

headset adoption in enterprise 

environments, and we expect most of 

the growth in our Enterprise product 

category over the next five years to 

come from headsets designed for UC

ÅConsumer products include headsets 

for mobile communications and 

entertainment as well as gaming 

headsets for the console and 

personal computer categories

ÅWe have followed our business 

customer into the mobile world, 

where we have a leadership 

position. We are now extending with 

the business customer throughout 

the day, where we have good margin 

opportunities to compete. 

ÅWe view the consumer headset 

market as an opportunistic 

extension of the core competencies 

we have established in our UC and 

Core Enterprise products and 

selectively engage in products that 

can deliver specific target margins

Core Enterprise Unified Communications Consumer

Plantronics Product Group Overview
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Core Enterprise Unified Communications Consumer

Plantronics Product Group Overview

Office  Worker

Mobile Worker

Virtual Worker

Contact Center Worker

Voyager Legend UC

Calisto Family

BlackwireFamily

SaviFamily

Gaming

Mobile Communications

Internet Calls & VoIP

Music & Entertainment



Our Headsets are Significantly Differentiated
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UC:
SaviFamily

Enterprise:
BlackwireFamily

Contact Center:
EncoreProFamily

ÅActive noise cancelling

ÅSmart Presence and support for 
virtually all UC platforms

ÅSmart sensors: answer calls simply 
by putting on the headset

ÅDynamic Equalizer and Digital 
Signal Processing for natural sound

ÅAdvanced soft ear cushions for all 
day comfort

ÅEnhanced noise-canceling and 
wideband audio for clearer 
conversations

ÅUltra-lightweight design

ÅSoundGuardcontrols noise level 
exposure 

ÅSmart Presence across multiple 
devices

ÅMultiple wearing styles

ÅMost secure Digital Enhanced 
Cordless Telecommunications 
device on the market

ÅConnectivity to PC, tablet, 
smartphone and deskphone

© Plantronics 2015. All Rights Reserved.



ÅOver 400 engineers

ïJaap Haarsten: Inventor of Bluetooth and inductee 
to the National Inventors Hall of Fame

ÅInvestment in analytical and psycho-acoustics

ÅAdvanced acoustics labs

ÅPioneers in digital signal processing

ÅFocus on products incorporating 
transformational technologies

ÅQ2 FY16 R&D investment of $20MM, or 9% of revenue (1)

24© Plantronics 2015. All Rights Reserved.

Technology Leader

KEY PATENTS
ÅSafety: protect wearers from noise spikes and 

improving sounds in noisy environments

ïAcoustic Signal Level Limiter

ïHeadset Noise Exposure Dosimeter

ÅSimplicity: control calls across devices

ïCall Control Across Multiple Interfaces

ïAutomatic Headset Hook switch

ÅComfort: conform ear tips to wearers

ïConformable Ear Tip with Spout

ÅUtility: control devices based on proximity 
and usage

ïAutomatic Device Use Detection

ïAutomatic Proximity Detection

195 Utility 524 Design

719 Granted Patents 179 Pending Patents

Intellectual PropertyTechnology

(1) Reconciliation of non-GAAP measures is contained in Appendix
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Software is a Key Differentiator

INCREASES VALUE TO END USERS

Åά{ƳŀǊǘ tǊŜǎŜƴŎŜέ

ς¦ǇŘŀǘŜǎ ǳǎŜǊǎΩ ¦/ ŎƭƛŜƴǘ ǎǘŀǘǳǎ ƳŜǎǎŀƎŜ 
while in a mobile phone call

Åά{ƳŀǊǘ [ƻŎƪέ

ςHeadset detects when users leaves 
proximity of computer and automatically 
locks the screen to preserve privacy of 
sensitive data

ÅSettings management

ςAllows users to easily customize their 
headset for personal preferences

ÅNotifications

ςProvides information about mute status 
and battery meter on both a PC and a 
mobile phone

MAKES LIFE BETTER FOR IT MANAGERS

ÅSchedule and deploy configuration and 
firmware updates 

ςAllows IT to remotely manage headsets; 
test newly released features and update 
devices (IT controls all updates)

ÅAsset/Inventory management

ςAllows visibility into total array of 
deployed headsets and headset 
environment; issues can be identified 
and resolved quickly

ÅReporting

ςStandard reports to allow IT 
professionals to better manage their 
deployments (e.g., usage reports can 
help identify users who might need 
assistance)

ÅAPIs for developers to add value

ςCustomize reports to meet specific 
business needs



Plantronics Innovation Waves
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Å Simple connectivity to all 

communications devices and 

applications

Å Devices that inform users and IT 

about sound quality

Å Unified notifications

Å Customize user experience while 

driving, communications, 

concentrating, gaming, and 

exercising

Å Selectively block distractions

Å Ability to capture key data about 

customer interactions

Å Smart QD feature for smarter call 

routing and protecting sensitive on-

screen information

Å Acoustic Event Capture to record 

attributes of a negative audio 

experience

Å Headset diagnosis to pinpoint audio 

degradation

Tame

Communications Chaos
In the Zone

Smarter Customer 

Interactions

© Plantronics 2015. All Rights Reserved
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Award-Winning Brand and Products

KEY COMPANY AND PRODUCT AWARDS

ÅFour international Forum Product Design Awards in 
2015 (BackBeat PRO, BackBeat FIT, EncorePro 
510/510, EncorePro 540)

ÅTwo 2015 CES Innovation Award Honorees 
(BackBeat FIT and BackBeat PRO)

Å2014 TMCNet Unified Communications 
Product of the Year Award (Voyager Legend)

Å2014 CES Best of Innovations in Headphones 
Awards (BackBeat Go 2 + Case)

Å2014 CES Innovations Honoree (Voyager Legend 
CS)

Å2014 Avaya DevConnect Partner Innovation Award

ÅFive consecutive awards for Best Place to 
Work in Mexico by the Great Place to Work Institute 
(2011 ς2015)

Åнлмо {ŜŎǊŜǘŀǊȅ ƻŦ {ǘŀǘŜΩǎ !ǿŀǊŘ ŦƻǊ /ƻǊǇƻǊŀǘŜ 
Excellence

Pioneers in Materials, Fit, Comfort

Experts in Human Behavior, 
Anatomy, and Ergonomics

Mexico

Las Mejores

Empresas

para Trabajar 2015
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Broad Product Compatibility
Seamless and Streamlined Integration of Hardware and Software
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Manufacturing Excellence

National Quality 
Award

National Export 
Award

National 
Technology Award

National Logistics Award National Labor Award

Manufacturing

Execution 

Systems

Comprehensive 

Platforming

Serialization

STRATEGIC INVESTMENTS IN MANUFACTURING

ÅPlamexfacilities (Tijuana, Mexico)

ÅCapex investment: $33MM

ÅFacilities: 795,409 square ft.

ÅAssociates: approximately 2,300 

ÅProducts: More than 16,000 

ÅImport/export transactions: >5,000 per year 

ÅCompetitive advantage as a result of lower 

labor costs

ÅImproved time-to-market

GLOBALLY RECOGNIZED MANUFACTURER
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Robust Go-to-Market Strategy

Unified Communications & 
Core Enterprise

Consumer

Resellers Distributors / 
Mobile Distributors

Retailers

15,750 Global Partners
© Plantronics 2015. All Rights Reserved


