plantronics.
CompanyOverview

August 2, 2016

plantronics



Forward Looking Statements

A Thispresentationcontainsforward-looking statementswithin the meaningof Section27A of the SecuritiesAct of 1933 asamended,and Section
21E of the SecuritiesExchangeAct of 1934 as amended,including statementsrelating to our: (i) expectationsrelated to UCrevenueand the
availability of new products (ii) estimatesof GAAPand non-GAAPfinancial results for the secondquarter of fiscal year 2017, including net
revenues,operating income and diluted EPS (iii) our estimatesof stockbased compensation,executive severanceand purchaseaccounting
amortizationand other related chargesaswell astheir impacton Non-GAARoperatingincomeanddiluted EPSor the secondquarter of fiscalyear
2017 (iv) longterm businesanodel andfinancialmodel assumptionsincludingour expectationgegardingexpensegrowth relative to revenue (v)
our assessmenbf our Innovation Wave strategy,new growth opportunities, market position and product pipelines (vi) estimatesfor Consumer,
Enterpriseand overall CAGRshrough 2019 (v) expectationsfor our markets and product groups,suchas Unified Communication & | Anél 0
consumerand enterprise,and the businesdgssuescreatingopportunitiesin those markets (vi) estimatesof opportunitiesin the UCcategory,the
percentagesof workers moving to UC, efficiency and return on investment for UC, and headset attach rates and replacementsales (vii)
expectationgfor the return of cashto stockholdersncludingthe percentageof total free cashflow and allocationof distributions,corporate debt
ratings and the types of debt potentially undertakenand expectationsregardingthe reevaluationof our Capital Allocation Policy and (viii)
expectationsregardinglongterm operating margins,capital expendituresand hedgingprogramsin addition to other matters discussedn this
presentationthat are not purely historicaldata Forwardlookingstatementsinvolverisksand uncertaintiesthat may causeactualresultsto differ
materially from those contemplated by such statements We do not assumeany obligation to update or revise any such forward-looking
statements,whetherasthe resultof new developmentor otherwise,exceptasrequiredby applicabldaw.

A Thefactors that could causeactual resultsto differ are discussedn our Annual Reporton Form 10K filed with the Securitiesand Exchange
Commissiord & { @n Mayl6, 2016 in our reportson Form10-Q and Form8-K filed with the SEGswell asour other publicdisclosuresincluding
our pressreleasesPleasealsorefer to the SafeHarborincludedin our pressreleaseregardingour resultsfor the first quarter of fiscalyear2017
filed with the SE@n Form8-Kon August?2, 2016 TheSEGilingsandour pressreleasesanbe accesset www.plantronicscom/investor.

A This presentation may also contain non-GAAPfinancial information. Managementusesthis information in its internal analysisof results and
believesthat this information may be informative to investorsin gaugingthe quality of our financialperformance identifyingtrendsin our results
and providingmeaningfulperiod-to-period comparisonsA reconciliationbetweenGAAPand Non-GAARMeasuredor the currentquarter andprior
yearquarteris attachedasan appendixto this document Other historicalreconciliationsare availableat www.plantronicscom/investor.
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Use of NOrGAAP Information

To supplementour condensedconsolidatedfinancialstatementspresentedon a GAAPbasis,we use non-GAAPmeasuresof operatingresults,includingnon-GAAP
operatingincome, non-GAAPnet income and non-GAAPdiluted EPSwhich excludecertain non-cashexpensesand chargesthat are includedin the most directly

comparableGAAPmeasure Thesenon-cashchargesand expensesnclude stockbasedcompensatiorrelated to stockoptions, restricted stockand employeestock

purchasesnadeunder our employeestockpurchaseplan, purchaseaccountingamortization,accelerateddepreciation,and earlyleasetermination chargesall net of

the associatedtax impact, tax benefits from the releaseof tax reserves,transfer pricing, tax deduction and tax credit adjustments,and the impact of tax law

changes We excludethese expensesfrom our non-GAAPmeasuresprimarily becauset f | y (i NinAderent@oes not believe they are part of our target

operatingmodel. We believethat the use of non-GAAFinancialmeasuregprovidesmeaningfulsupplementalinformation regardingour performanceand liquidity

and helpsinvestorscompareactualresultswith our longterm target operatingmodelgoals We believethat both managementandinvestorsbenefit from referring

to these non-GAAPfinancial measuresin assessingur performanceand when planning,forecastingand analyzingfuture periods however, non-GAAPfinancial
measuresare not meantto be consideredin isolationor asa substitute for, or superiorto, grossmargin, operatingincome, operatingmargin, net incomeor EPS
preparedin accordancevith GAAP

As a companywith significantglobal operationsand sales,fluctuationsin foreign currency exchangerates may have a material effect on our reported results
Consequentlywe alsopresentsupplementaimetricsasidentified in the reconciliationwithin this released 2 aonstantcurrencyd | avihizghiexcludeghe impactof
currencyexchangerate fluctuations Theconstantcurrencypresentation,whichis a non-GAAPmeasure,is intended to supplementour reported operatingresults
and, when consideredin conjunctionwith the correspondingGAAPmeasuresfacilitate a better understandingof changesn the metricsfrom period to period and
the core operationsof the Company We calculateconstantcurrencypercentagesy removingany hedgegainsor lossesfrom the particular metric in the current
period and then convertingour current period local currencyfinancialresultsusingthe foreign currencyexchangeratesin effect during the prior year period and
comparingtheseadjustedamountsto the correspondingcurrent period metric.
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Q1 FY1Financial Highlights (NeBAAP)

Comparisons are to Prior YeQuarter

ARevenue$223.1Mvs.$206.4M 8.1% increase
AGrossmargin:51.1%vs.52.4%
AOperating margin17.3%vs.18.2%

AOperating income$38.7Mvs.$37.5M

ADilutedearnings per share:g76vs. $.67

A$531.6Min cash, cash equivalents and short & long témaestments
A$30.1Min cash flow from operations generated during the quarter

A440Kshares repurchased during the quarter &i8.6M
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Key Points foQ1 FY1TNon-GAAP)

ARevenueand EPS exceedeagliidance, despite $5M litigation charge
AUnified Communications grew by 24%
A13 million UC headsets sold to date

AExpect to reach a cumulative $1 billion in UC revenue in Q2 FY17
AOver 50 SaaS Customers

ASoundscaping making good progress
AConsumer revenues grew by 23%
AVoyager 5200 well received
AGood reception to Backbeat Go3
ABackbeat FIT continues to perform well
AStrong results in gaming; more products coming
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Revenue by Product Grobp
Quarterly Revenue by Product Gro(§vM)

$226 $223

$215

Q1 FY16 Q2 FY16 Q3 FY16 Q4 FY16 Q1 FY17

m Enterprise m Consumer

(1) Fiscal year ends Mar@ist
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Q1 FY1Revenue Breakdown arYGrowth

Revenue by Product Group Revenue by Geography
20%
23% Increase

1% Americas
Decrease $14.6MM

Consumer Asia Pacific
$67.2MM $26.2MM

Increase

Europe
& Africa
$54.1MM

Enterprise
$155.9MM

3% 8%
Increase Increase

9%
Increase

$223.1Million Total Revenue
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Revenue by Product Group

Five Year CAGE%

FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 Q1FY17

m Enterprise ®m Consumer

(1) Fiscal year ends Mar@ist
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Q2 FY1Tuidance asf August 2, 2016

ANet revenues of $215 million to $225 million:
AGAAP operating income of $29 million to $34 million;

ANon-GAAP operating income of $39 million to $44 million, excluding the impact of $8 million from stock
based compensation; and executive severance charges of $2 million;

A Assuming approximate§3 million diluted average weighted shares outstanding:
AGAAP diluted EPS of $0.51 to $0.61;
ANon-GAAP diluted EPS of $0.73 to $0.83; and

A Cost of stoctbased compensation to be approximately $0.16 per diluted share and the cost of executive
severance to be approximately $0.06 per diluted share

Plantronics does not intend to update these targets during the quarter or to report on its progress toward these ta@gtenis will not comment on these targets to analysts or investors except by its
press release announcing its second quarter fiscal year 2017 results or by other public disclosure. Any statementsshyisétedPlantronics speculating on the progress of the second quarter fiscal year
2017 will not be based on internal company information and should be assessed accordingly by investors.
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Summary

A Enterprise & Consumer both strong
A Better cost structure in place: expenses growing slower than revenue
A InnovationWaves strategy is working

- Moving toward hybrid/blended business modkardware, software, services

- In Enterprise, new opportunities to drive growth:
A DaaQDevice as a Service) increases revenue and margin opportunity
A SaaSSoftware as a Servicehables uso monetize datansights to help customers
A Soundscaping leverages investment in software and dynamic sound algorithms

A In Consumer, mono Bluetooth market share increased (U.S.) to record level
A Excellent market position & incredible product pipeline
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The big opportunities

A Excellent market position
.. A Represents our largest revenue & growth opportunity
SUUINERICEUNE A | growth solid but slower than initialiyought

Unified

A Attractive businessnodel
A Compatible with cloud PBX offerings

A Opportunity to leverage data to provide insights
A Simplify and increase management capabilities

A Significanbpportunity
Soundscaping A Leverages our excellence in active & passive sound
reduction
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New market opportunities

DaaS

A Headsets as a service

A Match customer and emerging channe
requirements

A Fit born in the cloud PBX offerings
A Attractiverecurringbusiness model
A Improves margins

( antronics 2016. All Rights erved.
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New market opportunities

SaaS
A Plantronics Manager Pro & Datssight modules

A Integrate into partner platforms and management
processes

A Attractive ROI with excellent margin profile
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New market opportunities

Soundscaping
A Intelligent adaptability for open offices

A Solve a huge emerging productivity
Issue in the office

A Remove key barrier for companies to
save tens of millions of dollars through
office densification

A Attractive margirmodel

© Plantronics 2016. All Rights Reserved. 15
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Current Revenue Growth Outlook: 6% 0 CAGR

$1,030 A EnterpriseCAGR of ~5%
A ConsumelCAGR of ~10%

Millions

$857

A FY 17 Growth of low to misingle digits anticipated

FY16 FY19E

m Enterprise ®m Consumer

plantronics © Plantronics 2016. All Rights Reserve



Leverage in Our Lonerm Target Operating Model

Q1 FY1%

Non-GAAP
Gross Margin 50¢ 52%
R&D 8¢ 10%
S,G&A 21¢23%
Operating Margin 20¢ 23%

51.1%

8.9%

22. 7%

17.3%

* This target model is not a projection fBlY 1 7or any other particular quarter or fiscal period.
*Non-GAAP does not include stebksedcompensation, restructuringand purchase accounting amortization

plantronics
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Introducing Voyager 5200 and charge case.

Now anywhere is a great place to talk.

From windy streets to busy cafes, the Voyager 5200 lets
you connect in more places with our most powerful wind
and noise reduction ever.

Voyager 5200 heads&iSRP $119.99
Voyager 5200 charge cabtSRP $39.99
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Best In Class Wind Noise Reduction

From windy streets to busy cafés Voyager
5200 lets you converse clearly in more
places with industry leading wind and
noise reduction technology.

Optimized to combat the whole noise
ecosystem, Voyager 5200 makes anywhere
a great place to talk.
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Easyaccess, mulfunction button

1. Idle Mode Smartphone voice engine
2. Call Mode Mute

et et o
X ~ o
SRR ~

Beta test responses on muftinction button:
a X & @&upress and hold the mute
button to initiate Siri. Nice feature to have
directly on the headsét €

a like thefact that the mute button on the
boomiseasiWNBE I OKI 6 S @
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Introducing BackBeat GO 3

Love the sound. Lose the wires.

BackBeat GO 3 Bluetooth® earbuds offer
high-resolution sound so you can make
the switch from wired buds to the
freedom of Bluetooth® without any

compromise in your sound experience.
BackBeat GO 3 with charge cas&RP $129.99

BackBeat GO BISRP $99.99

© Plantronics 2016. All Rights Reserved. 22
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Touch screen LED
battery indicators

Up to 13 hoursof
added listening time

In-casechargingoption

Easy open pouch for
quick stowing
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PLANTRONICS RIGR

plantronics

SPECIFICATIONS

VENTED EARCUPS

A40mm highsensitivity drivers designed
for wireless game controllers
ALow frequency resonators enhance bass
while maintaining accuracy of sound
ANoisecancelling microphone flips up to mute
AUltra-light headband frame connects
to compatible accessories

Vents inearcupallow airflow, reducing heat
build-up during long matches

Ambient sound can enter ear to improve natural
balance and comfort during VR sessions

Open acoustics with frequency response
optimized for positional audio

REMOVABLE MIC BOOM

Microphone can be removed
for use withHMD orattached
when used with console controllers

\ INTERCHANGEABLE CABLES

Stereo cable foHMD and3.5mm 4pole
for console controllers
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Introduction to
Plantronics
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From MissioA NRA 0 A Ol f X

gt

Plantronics headsetseverfailed, either in space or on G ¢ K bng Sndall step
the ground. Which was why Plantronics was the only supplic [aie]@st-1aBe]lal-Ne[f-1s| M [F-ToR{o]g
NASA specifiedy name. ¢ GeneKrantz® mankindP € ¢ Neil Armstrong

(1) NASA Flight Director during the Gemini and Apollo programs
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X2 . deritlcel S a a

It is imperative that our remote workers have equipment that allows them to be produdiivey
rely heavily on their headsets and if the sound quality is bad, it is a poor reflection on our compal ﬁ
Noone wants to call a Fortune 100 Company like ours and have difficulty hearing the rep

- IT Professional, Fortune 500 Insurance Company

Plantronics has been a proven
technology in our environment.
They are consistent, innovative,
andallow our employees to be
productive away from their office.

- IT Systems Administrator, Regis Universit
!
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Premier

AcousticTechnology

A Pioneer in digital signal
processing

A Over 400 engineers
A Over 700 patents

Intuitive

Design
A Awardwinning design team

A Pioneer in materials, fit
andcomfort

A-Experts in human behavior,
anatomy, ergonomics

Intelligence
Built In

A Smart sensor technology

automatically directs audio to
and from mobile phones and
other communications device
(e.g. tablets and computers)

A Voice commands &

audiblealerts

i

\

Our Foundations of Excellence



Our Headsets are Significantly Differentiated

Y 2

Enterprise:
BlackwireFamily

To

Active noise cancelling

P

Smart Presence and support for
virtually all UC platforms

A Smart sensors: answer calls simply by
putting on the headset

A Dynamic Equalizer and Digital Signal
Processing for natural sound

plantronics

Contact Center:
EncorePrd~amily

Advanced soft ear cushions for all
day comfort

Enhanced noiseanceling and
wideband audio for clearer
conversations

Ultra-lightweight design

SoundGuardontrols noise
level exposure

o

SaviFamily

Smart Presence across
multiple devices

Multiple wearing styles

Most secure Digital Enhanced Cordless
Telecommunications device on
the market

Connectivity to PC, tablet, smartphone
anddeskphone

© Plantronics 2016. A




Technology Leader
TECHNOLOGY INTELLECTUAL PROPERTY

A Over 400 engineers .
I JaapHaarsten Inventor of Bluetooth and inductee 774Granted Patents 132 Pendlng Patents

to the National Inventors Hall of Fame |

A Investment in analytical and psyclagoustics ¢ ¢
A Advanced acoustics labs 210 Utility 564 Design
A Pioneers in digital signal processing
A Focus on products incorporating
transformational technologies KEY PATENTS
A v M QM T invesam@Ent of$20MM, or @%6of revenue® A Safety: protect wearers from noise spikes and improving sounds in noisy

environments
T Acoustic Signal Level Limiter
I Headset Noise Exposure Dosinnete

A Simplicity: control calls across devices
T Call Control Across Multiple Interfaces
I Automatic Headsetlookswitch

A Comfort: conform ear tips to wearers
I Conformable Ear Tip with Spout

A Utility: control devices based on proximity and usage
I Automatic Device Use Detection
T Automatic Proximity Detection

(1) Reconciliation of noiGAAP measures is contained in Appendix
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Broad Product Compatibility

Seamless and Streamlined Integration of Hardware and Software

S AvayA o

HUAWEI Alcatel-Lucent

AL RingCentral
@ sty epilio
I
NEC CISCO
praiielrs plantronics [Ating
unerFy Flf\;;@
é Genesys' ) x :"é:_llﬂltﬁlilrét
Panasonic BRGADSOFT
& ShoreTel ':\m

B® Microsoft
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Manufacturing Excellence

STRATEGIC INVESTMENTS IN MANUFACTURING

On-time
A Plamexacilities (Tijuana, Mexico) Shipments
A Capex investment: $33MM
e 0)

A Facilities: 795,409 square ft. 94 /0 Number of
A Associates: approximately 2,300 o Distributors/
A Products: More than 16,000 rect Customers
A Import/export transactions: >5,000 per year 500
A Competitive advantage as a result of lower labor costs

] Countries
A Improved timeto-market Shipped to

8 O Distribution
Centers
GLOBALLY RECOGNIZED MANUFACTURER 7
National National Export National

Quality Award Award Technolay Award

National Logistics Award National Labor Award
— Manufacturing Comprehensive Serialization

,1 == Execution Platforming
\/ Systems

plantronics




Robust Geao-Market Strategy

plantronics.

I
| |
Unified Communications &
Core Enterprise

Consumer

Resellers Distributors / Retailers
Mobile Distributors
ANIXGER Hiry e BRI m 1.%:-"-T\" H i ] o FN hi: R SCanaoLIFeS B p— ':;f - ;
Eranrs GIFALY wmeng P m Foosn - amazoncom  g=: atat '\ﬁ'"
=1 BRI . MO H bl Dl 3 INE m _
:u' | - .n.-t-ﬂ Hpro @T\I\U{ Cosrco  cricket ‘Eﬂlrﬁ
T1|ﬁIE'|'|. ‘-:-....:-I e rented SRTIHCT. Tech Data ' TEARDYNAMICS == — LAITTERD ETem—— e
o] PRESIDIG  SENCL0ARA L Wiy (EEENEANIELEET stamamces . -
- . . mewsgg -~ Sprint - -Mohile-

shic W e m 'T:d'kPo‘lhm e % - Brightstar m m k P

T E WE » w -M |_!‘(', ligerllamd , -

5 " P *M R FONES TESSCO Wiz Nz e FEUSCAMIAE Sz, ValMart

15,750 Global Partners
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Unified Communications (UC) is a Desktop, Tablet o
& Smartphone Software Portal which Integrates Voice

Data, Video with Presence Information

A Uses software to unify the ways people
communicate and makes those communications
easily accessible from everyday apps

A Enables intelligence workers to interact and
collaborate easily from the device and location of
their choice

A Simplifies communications in business settings and
improves efficiency

Collaboration
(App & Document Sharing)

Contact " _ _ IP Telephony
Center Unified Communicationg

Mobility Instant
Unified Messaging Conferencing gl g.:,:ggrl]r::ge
(Email and Voice) (Web, Voice, Audio)
R 1B E—
P
...;- - - = =
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The Benefits of Unifled Communications

FORIT

A Lower management costs

A Headset diagnosis with
central software

FOR USERS

A Simplicity
A One headset for:

I Multiple devices
I Multiple apps
I Virtually allUC software

FOR PLANTRONICS

A Higher Enterprise revenue

growth
FOR ENTERPRISE i Attach rate growth from 6%
to 60%
A Faster cycle time i Higher recurring revenue via
A Lower telecom expense replacement sales
A Lower real estate costs A Ability to provide intelligence
A Smarter meetings for higher value add
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The Voyager Focus UC Combines Active Noise Cancellation,
DynamicHi-FIStereo and LonRangeBluetooth

plantronics

AWorks seamlessly across laptops, Blueteoth
enabled mobile phones/tablets and degkones

AUp to 150 feet of wireless range from PC while
preserving batteryife

APrecision tuned triplanics with enhanced DSP for
superior background noise cancelingcalls

ASmart sensors answer calls by simply putting on
the headset, mute by taking the headset off or
pause/resumanusic

AEnhanced voice alerts announce caller ID, mute
and connection status, talk timevel

AOpenMicbutton allows you to hear your
surroundings when you nedd

AUp to 12 hour talk time, 15 Hours of
musicstreaming
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Worry-free mute assurance
Focus stays on yaunot the noise around you

A Dedicated mute button for quick mute access

A Voice alert announces mute on/off status; mute
status also displays red on USB adapter & PC

A First to market Dynamic Mute Alert feature senses
and alerts you when you try to talk when muted

A Headset automatically goes on mute when
headset is taken off; unmutes when put back on
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Voyager Focus UC Product Tour

Three precisely tuned

microphones cancel
background sounds

Mute/open mic- =~~~ "~
button

Online indicator light ==~~~ -
and call answer/end

INCLUDED ACCESSORIES

= Carrying case for gasy storage
ang portabllity

Magnetics

stand

plantronics

' usB miradapter with
mute indicator ensures
great PC audio

desktop charging

Durable metal headband
with comfort pad and
pillow-soft ear cushions
for max comfort

Active & passive noise
.~ canceling reduces
ke . .
7 ambient noise

------------- Volume, track
forward/back

"=~ ANC on/off

© Plantronics
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Plantronics Innovation Waves

Tame Communications Chaos In the Zone Smarter Customer Interactions

ASimple connectivity to all ACustomize user experience A Ability to capture key data about
communications devices and while driving, communications, ~ customer interactions |
applications concentrating, gaming, and A Smart QD feature for smarter call routing

.. ' ' and protecting sensitive eacreen

ADevices that inform users and exercising information

IT about sound quality ASelectively blocHistractions A Acoustic Event Capture to record

attributes of a negative audio experience

AUnified notifications A Headset diagnosis to pinpoint audio

degradation
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